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The Green Jobs Alli-
ance’s (GJA) Next Step 
program is the key to 
standing up a vibrant, 
robust and sustainable 
energy-e"ciency indus-
try in Hampton Roads. 
$rough the Next Step 
program, it’s projected 
that retro#tting just 

1 percent of the homes in Hampton 
Roads will create 600-800 construction 
trades jobs and generate $33-$44 mil-
lion annually in direct economic impact 
to the local economy in payroll, retro#t 
investment and utility savings. In ad-
dition, it will increase real estate values 
and save millions of metric tons of car-
bon from entering the atmosphere.

About Green Jobs Alliance
Hampton Roads’ Green Jobs Alli-

ance was created as a 501(c)3 nonpro#t 
in 2008 to provide green job creation, 
workforce training and education, job 
placement and career development 
services. 

Areas of interest include energy au-
diting and modeling, weatherization, 
energy e"ciency retro#ts, green building 
standards, and renewable energy indus-
tries, including: wind, wave/tidal/cur-
rent, solar, geothermal, biomass, biofuels, 
hydrogen and waste-to-energy projects. 

About the Next Step program
The Next Step program funds come 

from GJA’s Department of Energy Bet-
ter Buildings grant, leveraged 5:1 with 
private funding, and are being used to 
launch a regional energy alliance to pro-
mote and implement a residential and 
commercial energy e"ciency program. 

What’s in it for you?
Beyond the economic opportunity 

of access to a new multimillion-dollar 
market, contractors bene#t from the 

program’s exclusivity. Only contractors 
quali#ed and certi#ed by the Next Step 
program will be able to participate and 
o!er their customers exclusive Next 
Step incentives. 

The program does not require you 
to change business models, but pro-
vides you the opportunity to utilize the 
resources and incentives available to 
pro#tably add energy e"ciency to the 
scope of work you are already provid-
ing your customers.

Participating contractors also will 
be able to take advantage of exclusive 
Next Step programs such as:
• Energy e"ciency retro#t job leads;
• Up to $4,000 per homeowner 

#nancial incentives for energy-e"-
ciency projects;

• Thousands of dollars in contractor 
training subsidies;

• Mentoring and cooperative market-
ing programs; 

• Inclusion on Next Step website and 
social media;

• Inclusion in other targeted and mass 
marketing campaigns; 

• Contractor workshops on a variety of 
topics critical to contractor success; 

• Next Step program orientation and 
training; 

• Audit equipment rental and #nanc-
ing program. 
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